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~100% increase 

“Privacy and Human Behavior in the Age of Information,"  
Alessandro Acquisti, Laura Brandimarte, and George Loewenstein. Science, 2015 
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Tracked 

"What is Privacy Worth?," Alessandro Acquisti, Leslie John, and George Loewenstein.  
Journal of Legal Studies, 2013. 
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"What is Privacy Worth?," Alessandro Acquisti, Leslie John, and George Loewenstein.  
Journal of Legal Studies, 2013. 

N = 349, p>0.005 
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Control & Transparency 
The limits of 
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“Misplaced Confidences: Privacy and the Control Paradox," Laura Brandimarte, Alessandro Acquisti, and 
George Loewenstein. Social Psychological and Personality Science, 2013 



“Misplaced Confidences: Privacy and the Control Paradox," Laura Brandimarte, Alessandro Acquisti, and 
George Loewenstein. Social Psychological and Personality Science, 2013 
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100% -- 

“Misplaced Confidences: Privacy and the Control Paradox," Laura Brandimarte, Alessandro Acquisti, and 
George Loewenstein. Social Psychological and Personality Science, 2013 

p < 0.05 

N = 169 



Does it matter? (Part 1) 

Privacy and paradox of Control 
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“Privacy and Human Behavior in the Age of Information,”  
Alessandro Acquisti, Laura Brandimarte, and George Loewenstein. Science, 2015. 



Does it matter? (Part 2) 

Privacy and paradox of Control 

 



Sharing personal data 
is an economic win-win 

Sharing personal data can  
create winners and losers 

Personal information is the 
lifeblood of the Internet 

How is the surplus generated 
from personal data allocated? 

Loss of privacy is the price to pay 
for the benefits of big data 

Privacy enhancing technologies 
may reconcile privacy & big data 



“The Economics of Privacy,” Alessandro Acquisti, Curtis Taylor, and Liad Wagman,  
Journal of Economic Literature, 2016. 
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Sharing personal data 
is an economic win-win 

Sharing personal data can  
create winners and losers 

Personal information is the 
lifeblood of the Internet 

We do not know much about 
how the surplus generated from 

personal data is allocated 

Loss of privacy is the price to pay 
for the benefits of big data 

Privacy enhancing technologies 
can reconcile privacy & big data 

“The Economics of Privacy,” Alessandro Acquisti, Curtis Taylor, and Liad Wagman,  
Journal of Economic Literature, 2016. 



Privacy is hardly a modern invention 

However, privacy behaviors are context-dependent, malleable, 

susceptible to manipulation 

The data economy will create winners and losers 

If we intend to “protect” privacy, then “notice and consent” 

mechanisms are, alone, ineffectual 

In summary 



 
§ “Privacy and Human Behavior in the Age of Information”, 

Acquisti, Brandimarte, and Loewenstein, Science (2015) 
 
§ “The Economics of Privacy,” Acquisti, Taylor, and Wagman, 

Journal of Economic Literature (2016) 
 
§ http://www.heinz.cmu.edu/~acquisti/ (or google “economics 

privacy”) 
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